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Welcome back to the Allianz Stadium, Twickenham!  It is fantastic to be together this Friday 27 February for the 2026 awards – our 

thirteenth ‘celebrating excellence’.   

This year we are delighted to welcome comedian Shappi Khorsandi  as host.  An Ealing resident, Shappi established herself as one of the UK’s 

finest comedians with her sell -out Edinburgh show, Asylum Speaker. Despite the basis for the show being her experiences as a chi ld refugee 

fleeing Iran and terrorists attempting to murder her father, Shappi’s sensitive yet witty exploration of these events created an instant comedy 

smash hit. It also lead to the publication of her childhood memoirs, ‘A Beginner’s Guide To Acting English’, her best -selling li terary debut. Shappi’s 

career has taken her to all corners of the globe and she has appeared on countless TV & Radio shows, including: Live at the A pollo, Michael 

McIntyre’s Comedy Roadshow, I’m a Celebrity: Get Me Out of Here and Mock The Week.

The Awards brochure is structured around six themes of: SME Sector Leadership (p14 ); Economic Growth (p48); Sustainable & Responsible 

Business (p66); Next Generation (p84 ); Corporate Leadership (p108); Individual Leadership (p119); and Overall winners (p126), featuring 

Doughlicious , West London Company of the Year 2026. 

Thank you to our sponsors, judges – including panel chair Jonathan Seymour – the staff team (Amy Jiang, Diya Ghedia, Elliott Par ker, Nana Addo, 

George Crozier and Amelia Grant) and all the businesses that stepped forward to participate in this year’s competition.  

It is a real battle to make it onto our shortlist, so congratulations to all our finalists on your achievements in 2025.  We look forward to seeing 

the innovation continue across West London in the year ahead. 

 
                
      ANDREW DAKERS

 CEO, West London Business
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SME Sector 
Leadership

Business/ Professional Services

The Bill Boler Award for Creative 
Excellence

Education & Training Provider

Food & Drink/Hospitality

Health/ Wellbeing

Logistics

Manufacturing/ Design

Property & Construction

C
 A

 T E G
 O

 R
 I E S

West London ‘Business Booster’

Innovative SME

The West London
 ‘One to Watch’ 

West London Hero Award 

Apprentice of the Year 

(16-29) 

Apprentice of the Year 

(30+) 

Community Investment 

Award 

SME Green Business

Equality, Diversity and 
Inclusion Award 

Under 12: Kidpreneur

13-18: Teenpreneur 

19-24: Young 
Entrepreneur

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership

Environmental 

Corporate of the Year 

Socially Responsible 

Corporate of the Year
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Business / Professional 
Services

Blue Crystal London
Comestibles & 
Victuals FBO Ltd
K4 Group of 
Companies
Kingfisher SEC
Smart Currency 
Business
Tiger Cleaning
Valueleaf  Global

The Bill Boler Award for 
Creative Excellence

AZ Design
Liesel Bockl  Photography
Pink SEO
Simon Inc.

Education & Training Provider

JGA Group
Log-in Training
MAMA Youth Project
Richmond University
Youth Careers Collective
 

Food & Drink/Hospitality

Lil’ Nashville
Mercure London Earls Court
Sam’s Riverside

Health & Wellbeing

Back Harmony Pilates
Paul Strickland Scanner Centre
The Childrens  Wellness Centre
The Mulberry Centre

Logistics

Alexanders Group 
Edwards Removals 
Palletways

Manufacturing/ Design

Carallon
Dina Foods
Doughlicious
Gazebo Fine Foods Ltd

Property & Construction

Child Graddon Lewis
Keller Williams Estate Agent

SME Sector 
Leadership

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership
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West London ‘Business Booster’ of the Year

Ask The Boss
Branduin Business Support
Scale Space / Imperial 
Incubator
University of West London

Innovative SME of the Year

Agtelligence
Alexanders Group
Chargebox
Dina Foods
Livr
Pink SEO
Tastes Good Does Good
Valueleaf  Global

The West London ‘One To Watch’

IKB Eventworks
Livr
Pure DC
SkillsAssess
Valueleaf  Global

West London Hero Award

Nishita Rai, Doughlicious
Thanki Dhruv, Grosvenor Services
Muhammad Zeeshan Irshad, K4 Group 
of Companies
Dayalan Mahesan, Keller Williams 
Estate Agent
Rony Bachour, Staines Rugby Club
Greg Wixted, Tastes Good Does Good
Nadia El Atrash, United Colleges 
Group

SME Sector 
Leadership

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership
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Apprentice of the Year (16 – 29)

Amy Reeves | JGA Group | Historic Royal Palaces

Cherisse Ericka Ilag | HRUC | London Borough of Hillingdon

Kamil Rej | Palletways | Palletways

Lauren Davidson | JGA Group | British Airways

Mark Fernandes | HRUC | The Worshipful Company of Grocers

Micheala Gonsalves | HRUC | Little Marvels Nursery

Molly Smith | JGA Group | Kingston Council

Muhammad Zeeshan Irshad | K4 Security Services | K4 Security Services

Robin Heagney | West Thames College | Shared Access

Silvia Constantino | HRUC | German Gymnasium Restaurant

Talvin McClunie | United Colleges Group | Size Group

Apprentice of the Year (30+)

Arra Mae Norbe | HRUC | West Middlesex University Hospital

Jaeden Cadogan | West Thames College | Knowledge Transfer Network Ltd

Jamie Carungcong  | HRUC | Chelsea & Westminster Hospital Foundation Trust

Joanne McSweeney | HRUC | Hillingdon Hospitals NHS Foundation Trust

Zillay  Usman | JGA Group | Springboard and Beyond Boundaries

SME Community Investment Award
Alexanders Group

ASTOP
Barons Court Project
Group Entropy

Equality, Diversity & Inclusion Business of the Year
Alexanders Group

Clean Your Site
HRUC
K4 Group of Companies

Reach Food Group
Russell Finex
University of West London

West Thames College

SME Green Business of the Year
Edwards Removals

Green Kit
K4 Group of Companies
Pink SEO

Snakes and Ladders

SME Sector 
Leadership

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership
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Under 12: Kidpreneur of the Year

Hatitude
Hephzibah Workshop
JC Fashion Star / JOSE Eco 
Bags & Apparel
Nariyahrose  Products
Yum & Crumb

13 – 18: Teenpreneur of the Year

Beheshta Bakhtari
Nutrition ED
Shakira Crochet
StoryMaker

SME Sector 
Leadership

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership

19 – 24: Young Entrepreneur of the Year

Darkdev
Kinnective  Care
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Environmental Corporate of the Year

Brentford Football Club
JCDecaux UK
Westfield London in 
partnership with 
Grosvenor

Socially Responsible Corporate of the Year

APCOA
Russell Finex
The Green Quarter
Wenzel’s The Bakers
Westfield London

SME Sector 
Leadership

Economic
Growth

Sustainable &
Responsible 

Business

Next 
Generation

Corporate
Leadership
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JAMES 
BEALE

Head of Sustainability 
and Community, 

Brentford FC

JAGS 
SANGHERA

Head of Business & 
Community Engagement, 

Berkeley Group

GEOFF 
RODGERS

Pro Vice-Chancellor, 
Brunel University

IAN 
HOBSON

Managing Director, 
Chargebox

JO 
WITHERS

Principal, 
Harrow, Richmond and 

Uxbridge Colleges

ANDREW 
DAKERS

CEO, West London 
Business

ANDREW 
PHILLIS

General Manager, 
Westfield London

ASH 
VERMA

Chairman, Ash 
Verma Consulting

COLIN 
STURGESS

General Manager, 
Palletways

ANDREW 
ROSS

CEO, Venture X 
(Chiswick Park)

JONATHAN 
SEYMOUR

Partner, 
Moore Kingston Smith

AARTI 
JASWAL

Strategic Lead, 
West London Careers Hub

JOYCE OKENWA 
MACFARLANE

Director, 
Selfsense

JULIAN 
HALL

CEO, 
Ultra Education

LEE -ANN
PERKINS

Venture Support 
Director, Sustainable 

Ventures
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ROB 
FOWLER

Director of Business 
Development, 
Brompton Tech

PIPER 
ACERO

ESG & Sustainability 
Manager, APCOA

PAOLO 
NISTRI

Head of Inclusive 
Growth, OPDC

MAX 
FARRELL

Founder & CEO, 
LDN Collective

MEGAN 
WRIGHT

Head of Innovation & 
Development, 

Youth Careers Collective

RICHARD 
GOODWIN

Group Chief Executive, 
JGA Group

LUTZ 
JOHNEN

Managing Director, 
Aquality

MAJEED 
NEKY

Assistant Director, 
Economy, 

West London Alliance

MARTIN 
SCHOLAR

Head of Planning, 
Barratt London

ROBERT 
MOORE

Managing Partner, 
Bright Grahame Murray

SHANKER 
PATEL

Chair, 
West London Business

SIMON 
CHILD

Director, 
Child Graddon Lewis

SIMON 
SCOTT

UK Transport & Logistics 
Lead, Fujitsu

STEVE 
ARMITAGE

Head of Technology, 
Design & Innovation, 

Heathrow

TOM 
LEVITT

Founder, 
Sector 4 Focus

SUJI   
JALAPRATHRAN

Commercial Manager, 
HSBC
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Valueleaf  Global

BUSINESS/PROFESSIONAL SERVICES 
COMPANY OF THE YEAR

WINNER

16
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Valueleaf  is the platform for choice for global enterprises, medium -

sized business and start -ups seeking to build diversified and 

international teams without the need to establish a local presence. 

Their innovative solutions enable organisations to hire, onboard and 

play global talent seamlessly. They help to unlock the potential to 

access and build a truly international workforce with complete 

compliance and zero risk.

Founded in 2012, Valueleaf has over a decade of experience as a pioneer in 

global workforce solutions. Their mission is to simplify international 

workforce management through ethical, AI -driven automation, guided by 

strong environmental, social and governance (ESG) principles to deliver 

measurable business and social impact. At the core of the business is 

‘Areeva’, Valueleaf’s agentic AI recruitment suite, combined with their 

Employer of Record (EOR) and global payroll platform. Together, these 

solutions form a unified ecosystem that enables compliant, inclusive, cost -

efficient and sustainable global hiring at a scale.

By addressing the growing complexity of ethical and compliant global 

employment, Valueleaf has delivered exceptional results. Through their AI 

ecosystem they have achieved 72% faster hiring cycles, 85% process 

automation, onboarding accuracy above 98% and client retention rates 

above 95%. Through the seamless integration of AI innovation and the 

ESG leadership, Valueleaf continues to redefine global workforce 

management, setting a new benchmark for ethical sustainable and future 

ready business practices. 

V
alu

eleaf G
lo

b
al

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“Valueleaf  is a forward-thinking AI technology -

driven company with a clear strategic vision 

and strong leadership. The company 

demonstrates exceptional performance, with 

impressive turnover growth and sustained 

profitability that reflects innovative use of 

data and automation.” 
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Pink SEO

THE BILL BOLER AWARD 
FOR CREATIVE EXCELLENCE

WINNER

18

Read about Bill >>

https://westlondon.com/remembering-bill-boler/
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Pink SEO is a dedicated SEO agency based in Isleworth with their chief 

objective is to maximise the online visibility of their clients through an 

organic, highly tailored approach that fosters long -term growth. To 

ensure this, they have formulated a strategic planning process that 

combines data analysis, keyword research, and unique content 

creation. 

Pink SEO has shown tremendous innovation within their practices. With 

the introduction of AI tools and Google AI Overviews in search results, it 

has allowed transformations within Pink SEO. These changes have 

transformed how SEO is executed and how users interact search engines. 

They were able to adapt their SEO strategies with different scenarios they 

are faced with, allowing their content team to research and test how to 

produce the clearest, most original and authoritative content that AI 

Overviews are most likely to cite. This has allowed their clients to gain 

high visibility in their AI Overviews and has transformed how SEO is done . 

P
in

k SEO

‹#›

JUDGES’ COMMENTS

“Pink SEO demonstrates an exceptional 

commitment to support parenting alongside 

professional excellence, creating a business 

culture that is both progressive and deeply 

compelling. Their drive to scale Pink SEO 

while remaining true to their family -focused 

ethos is truly admirable.”

19
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Liesel Böckl 
Photography

THE BILL BOLER AWARD 
FOR CREATIVE EXCELLENCE

HIGHLY  COMMENDED

20
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Liesel Böckl is a commercial food and product photographer 

based in London. Her business thrives on the act of creation - 

consumed by the intense magic of colour, effective 

composition for capturing a different way of seeing the 

world and creating images that are impactful. Liesel has a 

broad experience of visual design, developed during her 10 -

year career as an art director at advertising powerhouses 

Ogilvy and FCB.  

With over a decade of experience as an art director at global 

advertising agencies Ogilvy and FCB, Liesel brings a deep 

understanding of visual design, strategy and commercial 

storytelling. Her background shaped a core creative philosophy: 

creativity only matters when it serves a clear purpose. Every 

project follows a proven, structured process including 

consultation, research, concept development, mood boarding, 

shooting and delivery. Liesel’s success is tracked through timely 

asset delivery, maintained timelines, increased engagement and 

stronger commercial performance. 

Liesel is also the creator of Launch Ready by Liesel, an all -in-one 

production model that combines photography, art direction, 

styling and studio access into a seamless content creation 

experience for brands. In 2024/25 alone, she supported 21 

brands in launching over 250 brands, demonstrating 

outstanding innovation, efficiency and creative impact. Through 

her unique blend of artistic vision and commercial expertise, 

Liesel Böckl  photography continues to set new standards in 

creative production. 

Liesel B
ö

ckl P
h

o
to

grap
h

y JUDGES’ COMMENTS
“Liesel Böckl is exceptionally strong and 
compelling with a clearly articulated 
vision and expertise. Well -evidenced 
examples demonstrate a strategic 
approach to operating and developing 
her business.”
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Mama Youth Project

EDUCATION AND TRAINING 
PROVIDER OF THE YEAR

WINNER

22
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MAMA Youth Project is transforming access to the media industry 

by empowering young people aged 18 -30 from underrepresented 

and challenging backgrounds. Through practical, hands -on training 

and sustained industry support, MAMA Youth Project equips 

participants and students with the skills, confidence and real -world 

experience needed to build sustainable careers in TV and digital 

media. 

Built around their clear and effective three pillar strategy of skills 

development, industry exposure and sustained support, MAMA Youth 

Project delivers intensive training in broadcast and digital media 

production, live projects commissioned by professional partners and 

long-term mentoring that bridges the gap between training and 

employment. The programme is underpinned by strong partnerships 

with broadcasters and production companies, during training remains 

relevant, industry -led and aligned with real world experiences. Through 

measurable outcomes and incredible opportunities for young people, 

MAMA Youth Project is not only diversifying the media industry but is 

also shaping its future. 

M
am

a Yo
u

th
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“MAMA Youth Project showed excellence in 
tracking their impact with some great 
testimonies from beneficiaries. 92% of their 
2025 cohort secured industry roles within 12 
months and 78% of employers returned to 
recruit from MAMA Youth.”

VIEW 
THE CASE 

STUDY!

https://youtu.be/HsojlETCuhg
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The JGA Group

EDUCATION AND TRAINING 
PROVIDER OF THE YEAR

HIGHLY  COMMENDED

24
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The JGA Group empowers individuals and businesses by 

delivering high -quality training and apprenticeships that 

address critical skills gaps. They expanded their specialist 

degree and master’s legal programmes and enhanced their 

creative training offer, with a particular focus on West 

London’s thriving Film & TV Industry. Their partnerships 

with leading employers such as Disney, Sky and BBC Studios 

are delivering impact for the creative sector and at the heart 

of this is their leadership of West London Film & TV Skills 

Hub.

The JGA Group has demonstrated exceptional clarity in 

objective setting, strategic planning and performance 

measurement. This is encouraged by their ideas in innovation, 

quality and measurable impact across learners, employers and 

the wider public sector. Following a period of significant 

expansion in 2024, including the introduction of new Creative 

Skills Bootcamps and Level 6 and 7 apprenticeships, 2025 

became a year of strategic refinements focused o strengthening 

delivery and maximising outcomes. 

Some of the key objectives set out for the JGA Group included 

maximising enrolment of Level 7 apprenticeships ahead of 

government defunding, strengthening quality in anticipation of 

an Ofsted reinspection and successfully spinning out the 

assessment business Progress Minded supporting future growth. 

Moreover, The JGA Group have highlighted success in their 

programme and apprenticeships with an increase in their 

retention rates from 67% to 74%. They have achieved great 

success and a strong reputation for quality making a significant 

positive impact on learners and employers across the UK.

Th
e JG
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“The JGA Group showed very impressive 
progress and improvements in their 
business including their growth in 
retention rates and programmes they 
offer. Their model and breadth of their 
systems was good and shows the 
successful outcomes of their education 
and training offer.”
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Youth Careers Collective

EDUCATION AND TRAINING 
PROVIDER OF THE YEAR

HIGHLY  COMMENDED

26
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Youth Careers Collective works in close partnership with 

education, a diverse range of employers, local councils, charities 

and funders. They focus on supporting young people with 

identified barriers to entering employment, developing their 

employability skills, knowledge, experience and access, so they 

are better prepared for and able to transition into the workplace 

and rewarding careers. Made up of committed individuals and 

organisations for across different sectors and industries working 

together to ensure young people have the employability skills, 

experience, knowledge and access they need to secure 

employment and pursue regarding careers. 

Innovation sits at the heart of how Youth Careers Collective solves 

challenges in careers education. Recognizing that too many young 

people, particularly those facing disadvantages of SEND, leave 

education without access to networks or meaningful experiences, 

the organisation designed a programme to tackle these issues. By 

co-designing a Roadmap for Systems Change with young people, 

schools and employers, Youth Careers Collective have transformed 

careers education as a shared responsibility that prioritise equity 

and inclusion. 

In 2023/24, Youth Career Collective supported over 5000 young 

people, with 87% reporting improved employability sills. This 

highlights the effectiveness of their creative “fun or none” ethos to 

their programmes along with their strong partnerships with 

employers including GSK, SEGRO and Cisco, alongside growing 

demand from schools. Through clear objectives, and innovative 

programmes, Youth Careers Collective is driving lasting change, by 

immersing high -quality careers education across West London and 

ensuring that opportunities are available to young people.

Yo
u

th
 C

areers C
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llective

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Youth Careers Collective included 
some compelling examples of young 
people that they have helped . Their 
sustained impact is outstanding with 
a track-record spanning 45 years in 
West London .”
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Lil’ Nashville

FOOD & DRINK/ HOSPITALITY 
BUSINESS OF THE YEAR

WINNER

29
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Inspired by unforgettable childhood memories of visiting 

Nashville in the US, owners Helen and Rob were driven by a 

passion to bring a little slice of Nashville to the UK. They set 

out an exciting journey to create something special: an 

authentic, feel -good country music bar and restaurant that 

captures the energy, charm and spirit of Nashville.

Lil’ Nashville set out to create London’s first and only immersive 

country music experience  in Chiswick , blending live music, food, 

drink and interactive entertainment into a one -of-a-kind 

Southern-inspired venue. Having been open for less than a year, 

the concept has already proven to be a standout success in 

London’s highly competitive hospitality market. Lil’ Nashville 

reached 90% weekend booking within its first month and since 

Launching in February, the venue has generated over £1.5 

million in revenue. 

In addition, one of their core objectives was to establish strong 

brand awareness and build a loyal customer base. Early 

investment in community -building through social media, 

alongside partnerships with aligned brands, artists and social 

media influencers allowed Lil’ Nashville to reach their customer 

base. Since their opening, they have grown an organic social 

media following of over 23,000 on Instagram and 8,500 on 

TikTok. Through their bold vision, creative problem -solving and 

their brand awareness, Lil’ Nashville has rapidly established 

itself as an impressive, high -performing experience. 

Lil’ N
ash

ville

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Lil’ Nashville has a strong immersive 
experience concept at its heart and active 
community -building.  It was amazing to see 
that in their first opening month they reached 
90% weekend booking capacity and have 
continued to sell out most weekends. It’s a 
new, exciting business and the energy jumped 
off the page!”
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The Mulberry Centre

HEALTH AND WELLBEING BUSINESS OF THE YEAR

12

WINNER

31
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Since it first opened its doors in 2001, The Mulberry Centre has 

grown and adapted its services to meet the needs of the people 

they aim to serve. They aim to deliver a range of information and 

support services to all people affected by a diagnosis of cancer 

including the cancer patients, friends and family, carers and those 

bereaved by cancer. 

The Mulberry Centre has a core mission to improve the lives of anyone 

affected by cancer including those with a diagnosis, carers, family 

members and bereaved relatives, by enhancing emotional, 

psychological and physical well -being. The Centre applies a framework 

of both quantitative and qualitative measures to fundraising and 

service planning, to deliver the highest quality, free -to-access support 

alongside financial and environmental sustainability. With over 100 

outreach events and 33 presentations delivered annually in 

partnership with NHS and local authorities to improve early access 

and awareness, The Mulberry Centre can reach underrepresented 

communities. 

In 2024/25, the Mulberry Centre supported 904 new clients and 

delivered 10,484 support sessions, with over 90% of clients rating 

services excellent for quality, empathy and accessibility. Through 

compassion, innovation, attentive services and unwavering 

commitment to those affected by cancer, The Mulberry Centre 

continues to change lives while setting a standard for excellence in 

cancer support. 

Th
e M

u
lb

erry C
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“The Mulberry Centre’s work with both 
partners and communities is extremely 
impressive. The Centre is doing incredible, 
brilliant work supporting with cancer 
treatment. They have such a wide -ranging 
increasing level of service for all the people 
that are in need of support.”
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Children’s Wellness Centre

HEALTH AND WELLBEING BUSINESS OF THE YEAR

HIGHLY  COMMENDED

12

33



34

Run by a husband -and-wife team, the goal of The Children’s 

Wellness Centre is to promote the health and wellbeing of 

children and young people in West London and beyond. The 

Centre consists of an incredible team of specialised 

therapists, doctors, psychologists, trainers and teachers that 

focuses on all aspects of children’s physical, emotional, 

academic and mental well -being. 

The Clinic has been instrumental in supporting positive 

childhood mental health all in one place, making it more 

accessible for parents and children. The Centre has focused on 

growth, accessibility and community impact, ensuring high 

clinical standards are matched with meaningful support for 

families across West London. Over the past year, the Centre has 

expanded significantly from 15 to 21 specialist health and 

wellbeing services, including the introduction of Intellectual 

Disability Assessments, Neuropsychological Assessments, 

ADHD Screening and Dyspraxia Assessments.

One of the major challenges Children’s Wellness Centre was 

faced with included the unprecedented demand and limited 

access to suitability qualified clinicians. In light of these 

challenges, The Centre recruited through specialist paediatric 

networks, maintaining quality while reducing wait times. 

Capacity challenges were solved by delivering services directly 

in schools and offering online parent support sessions in the 

evenings, allowing the Centre to expand reach without 

compromising care. The Children’s Wellness Centre continues to 

set a benchmark for inclusive and high -quality child health 

services. 

C
h
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“The Children’s Wellness Centre is doing super 
work and trying to reach and engage more 
families and increasing the services that they 
offer. They put young people at the heart of 
their work, and make it inclusive and calming , 
thus ensuring an environment in which they 
feel comfortable.”



35

HEALTH AND WELLBEING BUSINESS OF THE YEAR

HIGHLY  COMMENDED

Paul Strickland Scanner Centre

35
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Paul Strickland Scanner Centre are a specialist medical 

imaging centre working to improve the lives of people 

affected by cancer and other serious conditions. They 

provide the best possible patient care using high -quality 

imaging equipment. Their team is actively involved in 

clinical research to improve early detection of cancer and 

other serious conditions and to ensure patients have the 

best possible treatments. They have several links with 

several research centres, including the Royal Marsden, Guy’s 

and St Thomas’ Hospital, as well as leading companies in the 

health sciences industry in the UK and abroad.

Guided by a clear strategic plan and patient -first mission, The 

Paul Strickland Scanner Centre combines cutting -edge 

technology, compassionate care and innovative solutions to 

transform the scanning experience and improve outcomes for 

thousands of patients each year. In 2023/2024, the Centre 

delivered over 20,000 scans, including MRI, PET -CT, CT, reducing 

wait times and enabling earlier diagnoses. Their major 

achievements include the introduction of two new MRI 

Scanners, PET-CT scanners and a fully refurbished patient 

environment, all funded by community donations. 

The Paul Strickland Scanner Centre’s impact extends beyond 

diagnostics. Clinicians supported over 1000 research scans 

across 55 trials and published 22 peer -reviewed papers, 

advancing cancer care nationally and internationally.

P
au
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“They are delivering outstanding work for 
the greater good of West London, making 
a meaningful and lasting impact for the 
community. The Paul Strickland Scanner 
Centre are doing such brilliant work to 
innovate their approaches to provide 
support to those who are facing struggles 
in their lives.”
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LOGISTICS BUSINESS OF THE YEAR

WINNER

12

Edwards Removals

37
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Edwards Removals is a nationwide removals company with 

over 25 years experience in the removals and storage 

industry, having started in 1996 and providing households 

and businesses across England and Scotland with a tailored 

removal and storage service. 

In response to shifting market conditions, Edwards’ key business 

objectives this year centred on sustainable growth, enhancing 

customer satisfaction, and embracing technology to improve 

efficiency. While external factors such as market volatility are 

beyond the companies’ control, they focused on strengthening 

their service delivery and deepening partnerships that directly 

support Edwards’ long -term growth strategy. This has been 

showcased by a solid performance across the board, with gross 

profit up 32% and operating profit up 77%, as well as 

conversion rates improving from 34 to 43%.

One of the biggest challenges in the logistics industry is 

reducing carbon emissions from diesel vehicles while 

maintaining efficient operations. Edwards Removals addresses 

this through a combination of technology, process innovation 

and a robust ESG strategy. Their fleet replacement plan is a 

major innovation trialling electric HGVs and optimising fuel 

through HVO use. To further offset emissions, they partner with 

Carbon Footprint’s UK tree planting initiative, planting a tree for 

every household move and shipped container, as well as 

participating in the Carbon Capture Scheme supported by the 

Woodland Trust, offsetting emissions from marketing materials 

by planting native British woodlands.

Ed
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Edwards Removals delivered a particularly 
strong all -round performance with 
measurable growth, clear ESG credentials, 
and outstanding customer satisfaction. Their 
results-driven approach and audit-backed 
professionalism make them a standout in this 
category.” 
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Alexanders Group

LOGISTICS BUSINESS OF THE YEAR

12

HIGHLY  COMMENDED
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Alexanders Group has its roots in the community. Beginning as a “man 

and van” servicing the local area they are working hard to keep their 

community ties as Alexanders grows. Alexanders have a clear goal of 

growing into a £8million turnover company by 2027, focusing on four 

targeted strategies to reach this objective; a greener Alexanders, 5 -

star service delivery, investing in AI and community responsibility. 

Environmental impact remains one of the removal industry’s most 

pressing challenges, and Alexanders are pioneering sustainable practices 

and establishing new benchmarks to distinguish themselves from 

competitors in the sector. Their HQ operates to Net Zero Carbon 

standards, with electricity generated by roof -mounted solar PV systems 

which powers both their operations and electric charging points. They are 

also working with the World Land Trust to reduce our carbon footprint by 

planting a tree for every move and have currently over planted over 6,300 

trees. Alexanders’ goal is to become 100% carbon neutral, and they are 

currently 71% through this scheme.

Despite challenging market conditions, Alexanders has achieved 

exceptional growth through strategic investments in the team, fleet and 

innovative technology, increasing turnover and gross profit by 20% and 

operating profit by 32%. They have done this whilst all the while 

maintaining a 96% Trustpilot five -star rating and frequent great 

experiences from all customers on the quality of their communication and 

service. Their holistic approach ensures every touchpoint delivers the 

professional, stress -free experience that has become synonymous with the 

Alexanders brand. 
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Alexanders Group demonstrated 
impressive innovation, especially in 
sustainability and technology adoption. 
Their use of AI, carbon reduction strategy, 
and community engagement show real 
sector leadership alongside excellent 
service quality.”
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Doughlicious

MANUFACTURING/DESIGN BUSINESS OF THE YEAR

WINNER
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Stretching the limits of epically indulgent snacking, 

Doughlicious  cookie dough & gelato bites are the perfect 

combination of cookie dough wrapped around creamy 

gelato, then dusted in cookie crumb, gluten free and hand 

crafted in West London. In 2024, Doughlicious  set an 

ambitious target: to expand internationally and secure 

listings with major retailers in the UK, USA and other key 

global markets to become a globally recognised brand. 

One of the main problems Doughlicious  have been addressing is 

the need for healthier forms of sweet food and confectionary in 

a heavily over-saturated market. Subsequently, the team have 

developed a new recipe with alternative flours, natural 

sweeteners and eliminating white sugar whilst still maintaining 

their signature indulgent flavour and texture that customers 

crave. They also created a bespoke engineering machine that 

effectively shapes the gelato balls and coats them with cookie 

crumbs evenly and efficiently for their Cookie Dough and Gelato 

Bites line.

The brand has successfully broken into the US market, being 

featured in 5,500+ stores across 15+ retailers nationwide with 

around 1.8 million units sold, with 4+ million sold in the UK this 

year. They have also broken into other markets including China, 

Lebanon, Switzerland, the UAE and more. For exceptional 

international growth, innovative products and unmatched 

customer satisfaction, Doughlicious  is a deserving winner. 
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Fantastic innovations in their production 
and great reach of customers both 
nationally and internationally. 
Doughlicious  have shown great 
achievements in growth and are deserved 
winners in this category.”
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Dina Foods

HIGHLY  COMMENDED

MANUFACTURING/DESIGN BUSINESS OF THE YEAR
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Dina Foods are one of the UK's leading artisan producers of specialist 

Mediterranean foods, which include a range of authentic flatbreads, 

confectionery, and savouries.

This year, Dina Foods set a clear objective for 2025 to expand the reach and 

market presence of two of our flagship products —Paninette®, our versatile 

flatbread, and Mamoul, our handcrafted premium confectionery. The goal 

was to increase distribution and brand visibility in both the retail and 

foodservice sectors over a 12-month period. They implemented a targeted 

plan that included refreshing the packaging design, improved shelf -ready 

formats, and a focused B2B outreach campaign to attract new stockists and 

foodservice clients. They also designed a new, first -ever of its kind Mamoul 

machine that could produce thirty pieces per minute, fifteen times faster 

than the previous method that was both efficient and didn’t compromise on 

the bespoke and delicate craftsmanship required to produce the product. 

To measure success, Dina Foods tracked growth in distribution points, sales 

volume, and customer feedback.

Over the year, they were proud to achieve:

• A 18% increase in 2024 and a projected increase of 10% in Paninette® 

sales

• A 182% uplift in 2024 and a 407% uplift in 2025 in Mamoul sales
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Sticking to their family values and 
fundamental principles, Dina Foods have 
shown fantastic innovations in their business 
that continue to shape the long -term vision of 
the company. This Highly Commended award 
recognises Dina Foods consistently high and 
sustained performance.”
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Child Graddon  Lewis

PROPERTY & CONSTRUCTION BUSINESS OF THE YEAR

WINNER
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Child Graddon  Lewis are passionate architects and designers 

committed to creating intelligent and inspirational schemes 

that minimise environmental impact and optimise energy 

efficiency, established in 1992 in London. Its West London 

projects — Peel Place (Brent) and Palliser Road 

(Hammersmith) — exemplify this vision: blending 

community renewal, design quality, and sustainability to 

transform underused urban land into thriving 

neighbourhoods.

A key development as part of the South Kilburn masterplan in 

Brent, Peel Place will deliver a mix of 308 homes (40% 

affordable), a new health centre, retail, gym and creative hub, 

all surrounding a new public square. Peel is a transformational 

project that will create a new urban character and set a 

precedent for design quality in future phases of South Kilburn’s 

regeneration, which aims to deliver 2,400 new homes over the 

space of 15 years. The design incorporates the redevelopment of 

an existing council -owned site, with each block specifically 

orientated to draw people towards a new market square and 

inspire a sense of community.

In the heart of Brent’s South Kilburn Growth Area, the challenge 

was to repair severed connections and create a healthier, more 

active environment. CGL achieved this through innovative 

spatial design, turning the constraints of the space into 

opportunities for re-establishing pedestrian permeability, 

introducing landscaped routes and active frontages. This 

biophilic design enabled light and communal greenspaces into 

the build, encouraging interaction and outdoor activity.
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VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Child Graddon Lewis presented an exemplary 
submission, combining design excellence with 
strong social and environmental purpose. 
Their work demonstrates real leadership in 
regeneration and placemaking, underpinned 
by measurable impact, repeat client 
relationships, and a highly professional 
approach.”
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WEST LONDON ‘BUSINESS BOOSTER’ OF THE YEAR

ScaleSpace /Imperial Incubator

WINNER

49
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ScaleSpace  a 200,000 sq ft scale -up community in the White 

City Innovation District, offering a blend of co -working, labs, 

and office spaces. A joint venture between Imperial and 

Blenheim Chalcot , the UK’s leading venture builder, 

ScaleSpace’s  mission is to unlock the potential of UK 

innovation by connecting companies to talent, networks, 

markets and infrastructure, leveraging its partners' vast 

resources.  The Imperial White City Incubator, situated within 

Scale Space, supports 25 early -stage deep science companies 

with flexible lab space, shared equipment, and expert guidance.

ScaleSpace  and Imperial Incubator are powering the growth of 

London’s most ambitious science and technology ventures, 

providing a unique, end-to-end ecosystem where businesses can 

scale seamlessly from a single bench to full -scale operations. 

Working in partnership with Imperial College London and Blenheim 

Chalcot , they offer flexible labs, offices and world -class event 

facilities, achieving near full occupancy and exceptional customer 

satisfaction. Within this ecosystem, Imperial Incubator provides a 

vital launchpad or early -stage companies through its pioneering 

“rent-by-the-bench” model. Since 2016, Incubator members have 

raised over £657 million in investment, secured £41 million in 

grants and created over 600 jobs, with many graduating into larger 

spaces within Scale Space as they grow. 

Sustained investment in infrastructure, technology and customer 

support demonstrates their long -term commitment to growth. 

Recent enhancements include expanded conference facilities, 

upgraded digital infrastructure, new food and beverage services and 

the launch of Leap, a high -spec shared lab in Hammersmith. During 

challenging economic conditions, flexible leasing and cost -relief 

measured have ensures businesses can continue to thrive. 

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“They offer a great array of support and 
incredibly high occupancy rate which 
indicates the success of their offer. Their 
ability to deliver both quality and impact 
demonstrates strong operational excellence 
and a genuine connection to their partners.” 
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INNOVATIVE SME OF THE YEAR

Tastes Good Does Good

WINNER
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Tastes Good Does Good Group is redefining what is meant 

to be a purpose -led hospitality business. Guided by its 

people, purpose, planet mission, the Group delivers 

commercial success while tackling food poverty, food waste 

and inequality at their roots, proving that doing good and 

doing well can go hand in hand. 

At the heart of the business is their commitment of 15% of 

revenue being reinvested directly into fighting food poverty and 

waste, while new food ventures are incubated and majority 

ownership is gifted to individuals from disadvantaged 

backgrounds. This created a self -sustaining ecosystem that 

drives long-term social, environmental and economic impact. 

From just two business in 2023 to seven in 2025, Tastes Good 

Does Good has served tens of thousands of guests, delivered 

hundreds of events, donated multiple tonnes of foods, 

supported thousands of families and maintained strong 

commercial growth.

Recognised as a Purpose-Driven Business for two years in a row, 

winner of London Start -Up Hospitality, Events & Tourism 2025 

and ranked in the TechRound Sustainability 60, Tastes Good 

Does Good Group is setting a new standard in the hospitality 

industry.

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Tastes Good Does Good is an incredible 
project that brilliantly connects innovation 
with the community. The business has 
received outstanding feedback from 
customers, highlighting both its effectiveness 
and its positive contribution to those it 
serves.”
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INNOVATIVE SME OF THE YEAR

Alexanders Group

HIGHLY COMMENDED
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Alexanders has its roots in the community. Beginning as a “man 

and van” servicing the local area they are working hard to keep 

their community ties as Alexanders grows. Alexanders have a clear 

goal of growing into a £8million turnover company by 2027, 

focusing on four targeted strategies to reach this objective: a 

greener Alexanders, 5 -star service delivery, investing in AI and 

community responsibility. 

Alexanders has transformed the traditional removals industry through 

the development of MoveOptimus , a pioneering autonomous AI agent 

that revolutionises lead qualification, a surveyor scheduling and 

appointment booking. Built entirely in -house, MoveOptimus  

intelligently analyses incoming enquiries and dynamically optimises 

surveyor routes across London, factoring in real -time traffic, weather 

conditions, job expertise and staff expertise. This intelligent 

automation has enabled Alexanders Removals to scale efficiently 

without compromising service quality of its commitment to 

sustainability. 

Alexanders completed 1,627 moves last year against a forecast of 

1,400, a 16% overachievement. Customers continue to rate their 

experience as outstanding with a 4.9 Trustpilot score and 96% five -star 

reviews, praising the team’s efficiency, professionalism and seamless 

service. By harnessing AI to increase its performance, reduce 

environmental impact and drive scalable growth, Alexanders has 

positioned itself as a true technology leader in a traditionally low -tech 

sector. 

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Alexanders Removals & Storage 
demonstrated impressive innovation, 
especially in sustainability and technology 
adoption. Their use of AI, carbon reduction 
strategy, and community engagement show 
real sector leadership alongside excellent 
service quality.”

A
lexan

d
ers G

ro
u

p



57‹#›

THE WEST LONDON ‘ONE TO WATCH’

Valueleaf  Global

15

WINNER
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Valueleaf  is the platform for choice for global enterprises, 

medium -sized business and start -ups seeking to build 

diversified and international teams without the need to 

establish a local presence. Their innovative solutions enable 

organisations to hire, onboard and play global talent 

seamlessly. They help to unlock the potential to access and 

build a truly international workforce with complete 

compliance and zero risk.

Founded in 2012, Valueaf has over a decade of experience as a 

pioneer in global workforce solutions. Their mission is to 

simplify international workforce management through ethical, 

AI-driven automation, guided by strong environmental, social 

and governance (ESG) principles to deliver measurable business 

and social impact. At the core of the business is ‘Areeva’, 

Valueleaf’s agentic AI recruitment suite, combined with their 

Employer of Record (EOR) and global payroll platform. 

Together, these solutions form a unified ecosystem that enables 

compliant, inclusive, cost -efficient and sustainable global hiring 

at a scale.

By addressing the growing complexity of ethical and compliant 

global employment, Valueleaf has delivered exceptional results. 

Through their AI ecosystem they have achieved 72% faster 

hiring cycles, 85% process automation, onboarding accuracy 

above 98% and client retention rates above 95%. Through the 

seamless integration of AI innovation and the ESG leadership, 

Valueleaf continues to redefine global workforce management, 

setting a new benchmark for ethical sustainable and future 

ready business practices. 

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“Valueleaf  have transformed the recruitment 
process for businesses from start to finish, 
introducing AI that streamlines hiring and 
makes it easier for people to enter the 
workplace. Their innovative approach clearly 
deserves recognition for its impact.”
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HIGHLY COMMENDED
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THE WEST LONDON ‘ONE TO WATCH’

Pure DC

HIGHLY COMMENDED

59



60

With over 500 megawatts of capacity, live or 

underdevelopment, Pure DC specialises in overcoming complex 

challenges such as power constraints and regulatory hurdles 

with agility and confidence. They are committed to driving 

lasting positive chance, reducing the environmental impact of 

digital infrastructure and building trusted, long -term 

relationships with their customers, partners and the 

communities they serve. 

Being headquartered in London, Pure DC is redefining how digital 

infrastructure is designed, delivered and integrated within urban 

communities. Designed to be the highest sustainability standards, 

their 8.92 -acre Brent Cross Campus features closed -loop cooling, 

noise-reducing architecture and one of the world’s largest living 

walls with over 750,000 plants. Pure DC challenges the negative 

perception of data centres as high -energy boxes and sets new 

benchmarks for sustainability, community benefit and responsible 

growth.

 

In West London, they are developing their second largest project, in 

partnership with SEGRO set to be the UK’s largest listed REIT. 

Located in Park Royal, the £ 1billion joint venue will deliver a 56 

megawatt fully fitted data centre, creating hundreds of skilled jobs 

and helping to meet London’s soaring demand for AI -ready digital 

capacity. 

Over the past three years, Pure DC has achieved 374% in annual 

sales growth and were ranked as Number 1 in The Sunday Times 

Tech 100 for 2025 as the UK’s fastest -growing technology company. 

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“PureDC  first planned West London Data Centre is 
substantial. Their approach to the business is very 
authentic and how they are leveraging the use of 
AI technology is interesting to observe.  And they 
have shown great evidence of rapidly growing 
their international client base which is very 
striking.”
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HIGHLY COMMENDED

THE WEST LONDON HERO AWARD

Nishita Rai, Doughlicious

WINNER

61
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Joining as an intern at Doughlicious  in 2018 with no food industry 

experience, Nishita brought a unique foundation to the Company. 

With a PhD in Organizational Psychology from Columbia 

University and specialised training in gluten -free baking from 

Southbank University, Nishita immersed herself in her new world 

of food manufacturing. 

Nishita immersed herself in learning technical and packaging 

requirements alongside founder Kathryn Bricken and her impact 

transcends operational excellence. She fundamentally transformed 

Doughlicious ’ culture, standards and people. She led Doughlicious  

achieving BRC AA*, in which she personally led and trained the entire 

team to meet these rigorous standards, elevating operational 

excellence across the organisation. Her technical expertise has 

transformed a  start -up factory into a world -class, certified 

manufacturing facility. 

As COO since 2021, Nishita heads Operations, Technical and HR 

showing a remarkable breadth reflecting her years of hands -on 

experience across every aspect of the business. In 2019, when founder 

Kathryn Bricken was diagnosed with cancer, Nishita stepped up to keep 

the factory running, demonstrating unwavering commitment during a 

critical period. Her impact creates lasting positive change for everyone, 

the business and Park Royal’s manufacturing community. 

Stacey Gibson, Production Manager for Doughlicious  stated: “Nishita’s 

passion for Doughlicious  has gone nothing short of inspiring. There has 

never been a day when she gave up on a challenge- she approached 

ever obstacle with determination, focus and a genuine commitment to 

excellence. On a personal level, Nishita has been a true mentor and 

source of inspiration. Her belief in me has shaped my own professional 

growth- she consistently pushed me to reach my full potential and to 

always uphold the highest standards in my work. Nishita is not only 

dedicated and hardworking but also deeply supportive, embodying the 

spirit and values that make Doughlicious  such as a special place to 

work. Her leadership and passion continue to drive us all toward 

excellence.”

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS
“Nishita is commended on not only stepping 

up once but stepping up twice into a 

leadership role during a tough time for the 

CEO of Doughlicious . Within the year the 

company had amazing growth, and Nishita 

was an inspiration to colleagues.”
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HIGHLY COMMENDED

THE WEST LONDON HERO AWARD

Thanki Dhruv, Grosvenor Services

HIGHLY COMMENDED

63
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Thanki Dhruv is a transformational leader who vision, integrity 

and relentless commitment to sustainability have reshaped 

environmental performance not only within his organisation, 

but across West London and the wider retail sector. Through a 

strategic overhaul driven by data accuracy, transparency and 

innovation, Thanki has elevated his site from industry average 

performance to sector leadership. Under his leadership, 

recycling rates surged from 45% to an outstanding 67%, while 

total waste tonnage has reduced by 78% since 2019, far 

exceeding ambitious KPIs. As a natural collaborator, Thanki 

united sustainability, facilities, cleaning teams and tenant 

partners through a dedicated waste working group, embedding 

shared ownership and accountability. 

Thanki’s impact goes far beyond compliance. He has led a shift to 

innovation-led transformation by introducing clean technologies 

such as AI-powered bins, sensor-enabled compactors, bespoke bin-

wash systems and real -time waste dashboards, created through 

partnerships with AWS Nationwide and FirstMile. These advances 

now serve as a blueprint for circular waste management in large -

scale commercial environments. Thanki’s leadership demonstrated 

how one individual can drive measurable environmental change, 

inspire behavioural shifts and leave a lasting positive legacy for 

West London. 

The team at Grosvenor services stated “we are delighted to offer 

our strongest possible support for the nomination of Westfield 

London’s Senior Environmental Manager, Thanki Dhruv. As a key 

service partner, we confirm that his influence on the site’s 

sustainability culture has been transformative. Before his 

leadership, coordinating waste flow across this complex centre felt 

like an uphill battle, with rates stagnating between 44% to 49% 

for years. Dhruv tackled this inertia with innovative insight, driving 

us towards the ambitious 70% recycling rate target .”

VIEW 
THE CASE 

STUDY!

JUDGES’ COMMENTS

“Thanki Dhruv is consistently going 
above and beyond in his role, 
demonstrating outstanding 
dedication and excellence.”
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Sustainable & 
Responsible Business
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APPRENTICE OF THE YEAR (16 -29)

WINNER

Lauren Davidson
Employer: British Airways

Training Provider: The JGA Group
67
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A traumatic event at aged 12 deeply impacted Lauren’s mental health and 

contributed to the development of a visibly aggressive form of Tourette’s 

Syndrome. At aged 17, Lauren was also diagnosed with Autism and 

underwent speech and language therapy and integrated trauma -focused 

cognitive behavioural therapy. These interventions were life -changing 

and opened her eyes to the widespread stigma and lack of understanding 

of neurodivergent young people.

Lauren has made an extraordinary, lasting impact on the NDC (New 

Distribution Capability) Comms & Engagement Team at British Airways. 

Lauren has received an incredible 31 digital #ThankYous - British Airways’ 

internal recognition system for celebrating exceptional contributions, an 

unprecedented number for an apprentice. She has created guides that 

improve team efficiency and empower others to succeed, including:

• A Tone of Voice Guide for the NDC BA voice, with concrete examples of 

how to write out-of-office messages and internal communications.

• A Welcome Guide/Playbook for travel agents registering for the NDC 

platform. 

Digital Content & Comms Specialist Elliot Hogan -Keogh said: “Lauren 

Davidson is a truly outstanding member of the NDC Communications Team. 

Since joining the team, Lauren has consistently demonstrated a level of 

maturity, creativity, and drive that far exceeds expectations for someone at 

the apprentice level. Her contributions have supported several high -impact 

initiatives, including the DOM Duty App, the Outage Notification API, and the 

Planned Maintenance Page - all of which have improved operational 

communication and user experience across British Airways.” 

Alongside this, Emerging Talent Development Manager Cheryl Laporte added: 

“Lauren is an excellent ambassador for the Business Professional programme 

at British Airways, representing the values and professionalism that the 

scheme aims to develop. Lauren was the first apprentice to be hosted in her 

current placement, setting such a great example that the area would like to 

continue to host.”

JUDGES’ COMMENTS 
“Lauren is a content creator within the British 
Airways Comms and Engagement team.  
With a very difficult and challenging 
background she has used this to influence 
and inspire the people around her in a 
fantastic way. Demonstrating real initiative 
in her role we couldn’t help but feel humbled 
and emotional reading her profile. A well -
deserved and worthy winner.”
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APPRENTICE OF THE YEAR (16 -29)

WINNER
Talvin McClunie
Employer: SIZE Group

Training Provider: United Colleges Group
69
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Talvin McClunie  has demonstrated exceptional commitment to his 

personal and professional development throughout his Carpentry 

Apprenticeship at the College of North West London (part of United 

Colleges Group). From the outset, he approached every aspect of  his 

training with drive, curiosity, and self -motivation. 

Alongside excelling in his coursework - achieving distinctions in both theory 

and practical assessments - Talvin has taken on additional learning 

opportunities beyond the standard programme. One standout example is 

his self-directed construction of a detailed, scaled model staircase featuring 

a curved bullnose step, which he managed independently from design to 

completion. 

Beyond his technical ability, Talvin’s positive attitude and teamwork have 

been transformative. He often remains on site after hours to support 

colleagues and has taken on informal leadership roles, mentoring entry -

level and intermediate apprentices. His guidance on marking out, hand -

cutting, and tool use has directly improved the confidence and competence 

of others. At college, he also has an exceptional attendance record, and he 

won Student of the Year at the College of Northwest London in June 2025.

John Brennan, Health & Safety Director at Size Group, adds: “Talvin’s 

attitude and aptitude from the start have been outstanding. He has 

consistently gone the extra mile, undertaking high -skill tasks normally 

reserved for senior tradespeople and mentoring junior apprentices. His 

professionalism, precision, and teamwork have been integral to our project 

success.” 

With his blend of technical excellence and leadership potential, Talvin is on 

track to become a highly skilled tradesperson and future site leader, 

embodying the values of professionalism and craftsmanship that the 

construction industry needs.

JUDGES’ COMMENTS 
“It is fantastic to see critical craft skills being 
represented so well.  Talvin is clearly 
outstanding in his work with a solid career in 
carpentry ahead of him. He is clearly inspiring 
people around him in his own right and 
people are learning from him. A very worthy 
winner.”
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APPRENTICE OF THE YEAR (16 -29)

Apprentice: Amy Reeves | Employer: Historic Royal Palaces | Training Provider: The JGA Group

Apprentice: Cherisse Ericka Ilag  | Employer: London Borough of Hillingdon | Training Provider: HRUC

Apprentice: Kamil Rej | Employer: Palletways | Training Provider: Palletways 

Apprentice: Mark Fernandes | Employer: The Worshipful Company of Grocers | Training Provider: HRUC

Apprentice: Micheala Gonsalves | Employer: Little Marvels Nursery | Training Provider: HRUC

Apprentice: Molly Smith | Employer: Kingston Council | Training Provider: The JGA Group

Apprentice: Muhammad Zeeshan Irshad | Employer: K4 Group of Services | Training Provider: K4 Group of Services

Apprentice: Robin Heagney | Employer: Shared Access | Training Provider: West Thames College 

Apprentice: Silvia Constantino | Employer: D and D London  | Training Provider: HRUC

HIGHLY COMMENDED

71
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APPRENTICE OF THE YEAR (30+)

WINNER

15

Joanne McSweeney
Employer: Hillingdon Hospitals NHS Foundation

Training Provider: HRUC

72
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Joanne has shown exceptional dedication to her personal and 

professional development throughout her apprenticeship. 

Balancing full -time work within the NHS and family life, she has 

continually demonstrated determination to learn and grow. Her 

commitment to completing the course and absorbing as much 

knowledge as possible reflects her genuine passion for self -

improvement and excellence.

Joanne’s journey is a powerful example of resilience and 

transformation. Having previously been unemployed for several years, 

she has embraced her apprenticeship as a life-changing opportunity to 

rebuild her career. Through determination and consistent effort, she 

has mastered new skills and adapted to the demands of her NHS role, 

becoming an invaluable team member who lightens the workload of 

others and enhances overall efficiency.

Joanne has been instrumental in encouraging positive change within 

her department, particularly during a period of organisational 

transformation. She consistently offers constructive suggestions to 

improve processes and supports management in implementing them 

effectively. Through her leadership development and apprenticeship 

training, she has acquired a deep understanding of professional 

behaviours and conflict resolution, which she models daily.

Her calm and resilient approach in challenging situations —whether 

with colleagues or patients —has fostered a culture of respect, 

communication, and continuous improvement. Joanne’s influence 

extends beyond her role; she motivates others to engage in 

development opportunities and contributes to shaping a more 

adaptive, learning-focused workplace.

Jo’s employer states: “Jo is critical to the department with her extra 

knowledge and is now fully involved with everything that we ask her to 

do. She always welcomes a new challenge and can be relied on to 

complete anything that comes her way.”

JUDGES’ COMMENTS

“Joanne has made a huge difference to 

introducing new systems.  This has been 

rolled out by other departments which 

demonstrates her positive influence. A 

very respected and motivated individual, 

she has demonstrated deep resilience.”
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APPRENTICE OF THE YEAR (30+)

Apprentice: Arra Mae Norbe  | Employer: West Middlesex University Hospital | Training Provider: HRUC

Apprentice: Jaeden Cadogan | Employer: Knowledge Transfer Network Ltd | Training Provider: West Thames College 

Apprentice: Jamie Carungcong  | Employer: Chelsea & Westminister  Hospital Foundation Trust | Training Provider: HRUC

Apprentice: Zillay  Usman | Springboard and Beyond Boundaries | Training Provider: The JGA Group 

HIGHLY COMMENDED
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SME COMMUNITY INVESTMENT AWARD

Group Entropy

WINNER
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Entropy's mission is to innovate new local uses for used or surplus 

assets at our commercial clients. That same philosophy drives their 

work in encouraging communities to make better use of durable 

consumer goods, by having these repaired rather than replaced. They 

enable organisations and communities to save money, free up the West 

London recycling system, and cut the wasted energy, materials and 

carbon emissions of over -consumption, while creating green jobs, skills 

and solutions for our local economy.

Over three years, Entropy donated an average of 1 FTE -day a week of 

volunteer time, every week, spread across work and non -work hours. 

working with the Borough of Hounslow and ReLondon to plan, design and 

deliver monthly "Repair Cafes" as part of the Heston In the Loop initiative. 

They teamed up with community venues including Heston Community 

Centre, Royal British Legion, St Leonard's Church, Cranford Community 

College and Brentford FC Community Sports Trust. Expert repairers were 

recruited to fix portable household appliances, bicycles, clothing, devices 

and garden tools. As one visitor wrote, “Our toaster has a few more years of 

life, thank you so much”. For a bike repair, a parent afterwards wrote, “Our 

child is safe.”

Hounslow's population of 250,000 residents weaves together diverse 

socioeconomic groups. According to the London Index Multiple Deprivation, 

parts of Hounslow are deprived, with index values 1 -7 out of 10 (e.g. diverse 

community, isolated, with vulnerabilities). Compounding this, the cost of 

living and the energy crises have hit all residents, irrespective of the 

inequities of age, gender, income/wealth, length of stay, living with 

disabilities, racial, faith or language backgrounds. Entropy discovered that 

residents yearn inclusive, warm, accessible venues, especially if 

isolated/vulnerable/dealing with health/wellbeing issues. Repair Cafe 

enables social bonds, integration and repair of souls over warm 

refreshments.

JUDGES’ COMMENTS
“Group Entropy has made 
community Investment inherent to 
their business model with 
quantifiable impacts and measures. 
Alongside this they are also reducing 
their environmental impact which is 
to be commended.”
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SME GREEN BUSINESS OF THE YEAR

Snakes and Ladders

WINNER
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Snakes and Ladders are a playcentre business that have 

been bringing joy to generations of children, creating 

memories for families across the years. They operate three 

fantastic play centres, each designed to offer the ultimate 

play experience  for children while making life easy for 

parents. They believe that a great day is about more than 

just the activities they offer, but also the atmosphere they 

bring to both the children and parents.

At Snakes & Ladders, their Net -Zero journey began with a clear, 

data-led strategy. In 2023, they partnered with Planet A 

Consultancy to develop a Carbon Reduction Plan, assessing 

emissions across their three indoor play centres. Using the 

Climate Essentials carbon footprint calculator, they were able 

to identify their highest impact areas being their products and 

services, energy and waste. To tackle these issues, Snakes & 

Ladders set targeted objectives to reduce emissions:

• They replaced singly use plastics with Vegware 

compostable packaging and partnered with Food4Soil to 

compost food and packaging waste 

• In March 2025, they upgraded solar panels at Syon Park - 

replacing 400 -watt panels with 500 -watt bifacial panels 

• Work with Bidfood to make informed procurement decision 

and participate in SME Climate Hub webinars to refine out 

long-term reduction plan 

• They began to offer a 25p discount for reusable cups and 

sell Pokito Cups and branded bottles to reduce single -use 

plastic

These efforts have reduced their environmental impact while 

improve the operational efficiency and customer awareness. By 

fostering a culture of sustainability and working closely with 

consultants and suppliers, Snakes & Ladders have turned 

obstacles into opportunities for growth and innovation. 

JUDGES’ COMMENTS
“Snakes and Ladders went through a 
thorough assessment in which they 
established a clear strategy and 
pathway to improve their carbon 
emissions. This then led to practical 
action and emissions reductions.“
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SME GREEN BUSINESS OF THE YEAR

Edwards Removals

HIGHLY COMMENDED
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Edwards Removal is a nationwide removals company with over 25 years’ 

experience in the removals and storage industry, having started in 1996 

and providing households and businesses across England and Scotland 

with a tailored  removal and  storage service. 

In response to shifting market conditions, Edward’s key business objectives 

this year centered on sustainable growth, enhancing customer satisfaction, 

and embracing technology to improve efficiency. While external factors such 

as market volatility are beyond the companies’ control, they focused on 

strengthening their service delivery and deepening partnerships that directly 

support Edward’s long-term growth strategy. This has been showcased by a 

solid performance across the board, with gross profit up 32% and operating 

profit up 77%, as well as conversion rates improving from 34 to 43%.

One of the biggest challenges in the logistics industry is reducing carbon 

emissions from diesel vehicles while maintaining efficient operations. Edwards 

Removals addresses this through a combination of technology, process 

innovation and a robust ESG strategy. Their fleet replacement plan is a major 

innovation trialing  electric HGVs and optimising fuel through HVO use. To 

further offset emissions, they partner with Carbon Footprint’s UK tree 

planting initiative, planting a tree for every household move and shipped 

container, as well as participating in the Carbon Capture Scheme supported by 

the Woodland Trust, offsetting emissions from marketing materials by 

planting native British woodlands.

JUDGES’ COMMENTS
“Edwards Removals delivered a 
particularly strong all -round performance 
with measurable growth, clear ESG 
credentials, and outstanding customer 
satisfaction. Their results -driven approach 
and audit-backed professionalism make 
them a standout in their category.” 
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EQUALITY, DIVERSITY AND INCLUSION 
BUSINESS OF THE YEAR

K4 Group of Companies

WINNER
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K4 Group of Companies began with a vision to create a comprehensive 
service provider capable of addressing a  wide range of client needs. 
From medical services and security to workforce solutions and digital 
marketing, their goal has been to excel in each area by leveraging our 
team’s expertise and dedication.

Their Diversity & Inclusion (D&I) strategy is designed to move beyond 
compliance, embedding inclusion into every level of the organisation. K4 
actively reduce bias through blind CV screening and diverse interview 
panels, with a target of 50% diverse representation on all recruitment 
panels by the end of the current financial year. This fosters fairness and 
opens opportunities for women, ethnic minorities and underrepresented 
groups.

All employees receive cultural competency and unconscious bias training, 
while their mentorship programmes connect diverse talent with senior 
leaders to encourage equal career growth.

Externally, K4 also help strengthen community ties through participation in 
multicultural events such as the Nagar Kirtan and Ratha Yatra, reflecting 
our respect for cultural diversity and commitment to serving inclusive 
communities.

Progress is continuously tracked through employee surveys, quarterly 
audits and an annual D&I report. Measurable objectives show a 45% 
increase in women leaders and a 30% rise in ethnic diversity, demonstrating 
their growth and accountability. Through these combined efforts, K4 
ensures that diversity is not symbolic but a driving force shaping their 
workplace culture and long -term success.

JUDGES’ COMMENTS
“This entry stands out within this sector, 
presenting a strong and well-considered 
submission. K4 Group of Companies clearly 
demonstrated positive and sustained 
growth against their target, highlighting 
both well thought out planning and 
execution.” 
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HIGHLY COMMENDED

KIDPRENEUR OF THE YEAR

Hephzibah Workshop

WINNER
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Hephzibah is the founder of Hephzibah Workshop, started after she noticed 

that she rarely saw Black girls like herself as the main hero on book covers. 

When she was 10 she published her first book, Chronicles of the Time 

Keepers: Whisked Away, recognised as the longest book ever published by a 

child author at over 58 thousand words. 

Now, Hephzibah Workshop focuses on three central points:

1. More books and stories featuring Black girls as the central protagonist in 

fantasy novels. 

2. ‘No Approval Needed’ collection of eco -friendly shirts, greeting cards, and 

wall art prints featuring affirmational comments and a diverse range of 

heroines. FSC recycled paper is used and she has also created digital 

versions of her books to sell online. 

3. Free workshops and talks for preschool and primary school children to 

inspire them, recently featuring with The Stained Glass Museum at Ely 

Cathedral, one of the oldest and grandest cathedrals in the country. Goods 

are sold both in West London and in Cambridgeshire. 

Within the next 24 months, Hephzibah aims to release the audiobook and 

publish the second book in her fantasy series. She is also planning on launching a 

‘Write the Hero You Need’ schools roadshow, offering free sessions for groups 

most in need.
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JUDGES’ COMMENTS

“She had a great reach and there was 

a fantastic plan with her direction 

with the BBC and media coverage. We 

are very impressed and she was a very 

worthy winner.”
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KIDPRENEUR OF THE YEAR

Nariyahrose  Products

HIGHLY COMMENDED
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KIDPRENEUR OF THE YEAR

JC Fashion Star/Jose Eco Bags and Apparel

HIGHLY COMMENDED

15
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Joylen  is the founder of JC Fashion Star and co -founder of JOSE Eco Bags 

and Apparel. he creates Afrocentric attire for children and premature 

babies, using African sustainable textiles and materials to bring culture, 

representation, and pride into a space where it has been missing. For him, 

this is not just fashion —it is about identity, inclusivity, sustainability and 

celebrating every child, no matter their size or background.

Joylen’s work addresses a critical gap in children’s fashion. While African prints 

are widely celebrated in adult clothing, they are rarely adapted for young 

children and almost never designed with babies in mind. Joylen challenges this 

norm by creating garments that are not only vibrant and culturally rich, but 

also practical and comfortable. 

His journey has been shaped by resilience and purpose through her life 

experiences. Raised by a single parent and self -funding her business, Joylen has 

faces significant challenges. From sourcing high -quality, sustainable African 

textiles to developing specialist designs for premature babies and managing 

production and import costs, every step has required determination and 

problem-solving. Rather than allowing these challenges to slow her down, 

Joylen transformed them into the heart of her brand building a business rooted 

in love, care and perseverance. 

Joylen is also deeply committed to preserving African heritage and 

empowering artisans. he collaborates with designers and tailors across Kenya, 

Nigeria, and Ghana, including artisans who practice traditional Yoruba Adire 

dyeing using natural indigo plants. By combining ancestral techniques with 

modern design, Joylen ensures cultural traditions are protected, celebrated, 

and passed on to future generations. His work has been recognised on 

international platforms, with the President of Cabo Verde, Jose Maria wearing 

one of her designs on Independence Day.

JUDGES’ COMMENTS
“We admired Joylen’s passion for celebrating 
his culture through creating fashionable 
clothes and accessories using authentic 
African textiles. We especially commend 
Joylen’s partnership skills in developing their 
JOSE ECO Bag & Apparel line from upcycled 
PVC banners, and commitment to the 
environment by sourcing natural fibres.”
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KIDPRENEUR OF THE YEAR

Yum & Crumb

HIGHLY COMMENDED
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Yum & Crumb is a young business with a big heart, founded by 9 -year-

old Asher Gale created into a thriving cookie brand. What started as a 

home baking project has grown into a real business, with homemade 

cookies crafted in small batched using high -quality ingredients. Asher 

leads every part of the journey, from creating new flavours and helping 

shape the brand to managing social media and customer 

communication. 

What began as a simple goal for Asher quickly evolved into a thriving 

business built on discipline, learning and pride in doing things properly. Every 

cookie is home-made in batches using high -quality ingredients, requiring 

careful concentration and consistency, whilst balancing, school and other 

extra-curricular activities. Asher plays an active role in every aspect of Yum & 

Crumb from inventing new flavours and assisting with branding decisions, to 

shaping how the business communicated online. 

Yum & Crumb has built a growing customer base through street sales, pop -

ups and social media. Selling face -to-face taught confidence, resilience and 

the importance of customer connection, while pop -up events helped Asher 

to develop planning, time management and business skills. By sharing 

behind-the scenes moments and business lessons on social media, Yum & 

Crumb has built a loyal and engaged following who feel personally 

connected to the journey. 

Looking ahead, Yum & Crumb has ambitious plans to collaborate with larger 

brands, expand pop-up events and create fun, educational experience where 

children can come together to learn about baking, branding and 

entrepreneurship. More than a cookie business, Yum & Crumb is a powerful 

example of confidence, responsibility and creativity. 

JUDGES’ COMMENTS
“We were really impressed with Yum & 
Crumb business plan and financial 
management! £4500 turnover in their first 
year is a huge achievement in an already 
saturated market.  We especially commend 
Yum & Crumb for their commitment to 
donating 10% of their profits to charity.”
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KIDPRENEUR OF THE YEAR

Hatitude

HIGHLY COMMENDED
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Hatitude  UK is an inspiring lifestyle brand founded by nine -year-old 

entrepreneur Bjorn Salubi , created with a simple but powerful mission 

to help people feel confident, positive and fearless every day. Bjorn’s 

journey began at just four -year-old when daily affirmations helped 

him build belief in himself. Wanting to share that same confidence 

with other, he turned his mindset into a brand proving that positivity 

can be worn, shared and lived. 

Hatitude  UK designed and produces hats, T-shirts and accessories 

featuring uplifting messages such as “persevere, you’ve got this” and 

“fearless & bold”. Each product is thoughtfully created to remind 

customers of their inner strength, combining fashion with purpose. 

Hatitude  UK stands out by blending style and mindset, appealing to both 

children and adults who want their clothing to make them feel good from 

the inside out. 

Bjorn has been involved in every stage of the business, from developing 

the brand concept and design to learning how to manage stock, set up 

sales and speak confidently with customers. He first launched his business 

at local school fairs before progressing to the Young Entrepreneurs Market 

and Leadenhall Market in London, where he successfully introduced his 

brand to a wider audience. These experiences helped Bjorn overcome 

nerves, build resilience and live out the very message his brand promotes.

 

Hatitude  UK is more than a clothing brand but is also a powerful reminder 

than confidence has no age limit. Through courage, creativity and 

compassion, Bjorn Salubi  is building a business that inspires others to 

believe in themselves and proudly wear confidence and spread positivity. 

JUDGES’ COMMENTS

“We admired Bjorn Salubi’s passion for 

making young people and children feel 

strong and powerful through their line of 

lifestyle products and fashion items.”
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TEENPRENEUR OF THE YEAR

StoryMaker

WINNER

95



96

Sto
ryM

aker

StoryMaker  is an inspiring program dedicated to empowering the next 

generation of writer, giving children the tools, confidence and 

platform to become published author, regardless of age, background 

or ability created by Tyler David. Through playful worksheets, creative 

prompts and a guided process, StoryMaker  helps children turn their 

imagination into tangible stories, giving them the pride of authorship 

and the joy of seeing their work in print. 

What makes StoryMaker truly unique is its inclusivity and real -world 

impact. StoryMaker adapts to every child’s needs with visual supports, 

flexible pathways and encouraging feedback, ensuring every young author 

can experience the life-changing moment of holding their own book. This 

extends to children who struggle with reading writing or learning 

difficulties such as dyslexia and ADHD. The programme is built on the 

Tyler’s personal journey, having published over 45 books between the 

ages of 4 and 13.

Suppliers and partners are integral to Story Maker’s success. Professional 

illustrators, designers, printers and publishing partners ensure each story 

is produced with high-quality visuals and professional standards. As a fully 

digital -first platform, StoryMaker eliminates paper, packaging and delivery 

waste, making it naturally sustainable. Beyond low -impact operations, the 

program encourages children to write stories about the environment, 

animals, oceans and conservations, published stories amplify these 

messages, inspiring environmental awareness among readers worldwide. 

JUDGES’ COMMENTS
“An excellent concept supported by an 
impressive business idea, demonstrating 
creativity, originality and ambition. We 
admired Tyler’s encouragement of other 
children that struggle with reading, 
writing and other learning disabilities to 
adapt his ideas.”
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TEENPRENEUR OF THE YEAR

Beheshta Bakhtari

HIGHLY COMMENDED
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Beheshta Bakhtari has transformed the Student Union at City of 

Westminster College and College of Northwest London as a student -

led enterprise that combines entrepreneurship, social impact and 

community engagement. Under her leadership, the Student Union has 

evolved from a traditional student support service into a dynamic, 

revenue-generating hub that empowers students, provides real -world 

experience and strengthens local community connections.

Through innovative initiatives such as pop -up stalls at college open days, 

the Student Union raises funds for project with direct impact. An example 

of one of these initiatives includes the popular cotton candy stall that 

generates an average of £75 per event, funding women’s self -defence 

classes that equip students with essential safety skills. Beheshta has also 

overseen flagship events such as Cultural Days, Chinese New Year Festival 

and Enterprise Week, providing platforms for over 20 student 

entrepreneurs to test business ideas and gain practical sales experience. 

Beheshta’s vision extends beyond campus. She has built strategic 

partnerships with local councils, charities and businesses, delivering 

community projects such as the creation of urban gardens behind the 

college and along Regent’s Canal. These green spaces provide hands -on 

experience about sustainability, grow fresh produce for the student -led 

food bank and enhance local biodiversity. 

Under Beheshta’s leadership, the SU has directly engaged over 1,500 

students across over 10 major events, generated £1,200 revenue and 

implemented sustainable projects that benefit both the student body and 

wider West London Community. Looking forward, Beheshta is scaling the 

Student Union’s initiative with plans to expand merchandise sales, grow 

enterprise events and launch a dedicated alumni programme connecting 

students with industry professionals to enhance career pathways. 

JUDGES’ COMMENTS
“We admired Beheshta’s work with the 
SU’s social enterprise approach to 
generating income whilst also 
supporting different causes, such as 
selling candy floss to provide self -
defence classes.”
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TEENPRENEUR OF THE YEAR

Nutrition Ed

HIGHLY COMMENDED
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Maryam is transforming children’s health, hydration habits and 

environmental awareness through her Nutrition Ed Hydrate Bag. Building on 

her mum’s community interest company, Maryam designed a fun creative 

and eco -friendly water bottle bag to help children drink more water, stay 

hydrated and reduce single -use plastic waste. 

Every Hydrate Bag is handmade using safe, sustainable and biodegradable 

materials, ensuring it is durable, child -friendly and kind to the environment. 

Maryam combines education and creativity, running interactive arts and crafts 

workshops at schools, nurseries, fairs and community events, where children can 

decorate their bags while learning the importance of hydration, recycling and 

sustainable living. 

Nutrition Ed’s Hydrate Bags are aimed primarily at children aged 5 -16 but are 

suitable for families and schools that want to encourage healthy and 

environmentally conscious habits. Maryam makes her customers the centre of 

her work by:

• Running workshops where children can design, decorate and personalise their 

own Hydrate Bags 

• Listening to feedback from children, parents and teachers to improve designs 

and make the bags more engaging 

• Creating an inclusive, interactive experience that teaches hydration, 

sustainability and creative in a hands -on way 

JUDGES’ COMMENTS

“We admired Maryam’s passion for 

the environment and children’s 

health, bringing together a product 

that’s engaging, personalised, and 

practical.”



101

TEENPRENEUR OF THE YEAR

Shakira Crochets

HIGHLY COMMENDED
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YOUNG ENTREPRENEUR OF THE YEAR

Kinnective  Care

WINNER
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Kinnective  Care is a forward -thinking social care business transforming 

how adult care is delivered by combining human compassion with 

artificial intelligence. Founded with a clear mission to improve safety, 

wellbeing and dignity in care, Kinnective  Care integrates AI - powered 

monitoring through Sensi.AI to provide 24/7 insights that support both 

service users and carers. 

The technology detects subtle changes in behaviour that could indicate early 

health concerns such as increased bathroom visits that may signal a urinary 

tract infection, allowing teams to intervene early and prevent more serious 

outcomes. It also captures positive moments, including laughter and 

engagement during care visits, offering a fuller and more balanced picture of 

wellbeing and care quality, 

What sets Kinnective  Care apart is its ability to use technology to support, 

not a replacement, for human care. AI insights empower carers, improve 

decision-making and ensure care remains personalised, responsive and safe, 

introducing innovation into a highly regulated sector came with challenges, 

particularly around trust and adoption, but Kinnective  care have successfully 

navigated these barriers to deliver a service unlike anything currently 

available. 

The business works closely with older adults, people with disabilities and 

individuals with long -term health needs, as well as their families, primarily 

within local communities such as Hillingdon. Service users are placed at the 

centre of every decision with care plans built collaboratively and regularly 

reviewed to adapt changing needs. In its first year, Kinnective  care has 

already generated over £100,000 in revenue, providing both the demand for 

and impact of its model. With ambition to scale significantly, the business 

aims not just to grow financially, but to redefine how technology is used 

across the UK care sector. 
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JUDGES’ COMMENTS

“Kinnective  Care links adult social care with AI 

innovations, connecting technology with 

compassionate care. This business is delivering 

truly inspiring innovation that makes a real 

difference to their clients’ lives.”
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YOUNG ENTREPRENEUR OF THE YEAR

Darkdev

HIGHLY COMMENDED
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Darkdev  is a collaborative digital service helping start -ups, small 

businesses and local stores build clean, modern and professional websites 

without the high costs or complexities often associated with web 

development. Founded with the belief that every business deserves a 

strong online presence, Darkdev  focuses on minimal, user -friendly design 

that tells each client’s story while delivering functionality, performance 

and credibility. 

The idea for Darkdev began when the founder created a website for someone 

they knew and quickly realised how many small businesses struggled to get 

online. What started as a single project grew into a business built on 

collaboration, trust and long -term partnerships. Darkdev works alongside 

clients to support their digital growth over time. 

One of Darkdev’s early achievements was collaborating with a start -up Indian 

grocery van delivery service, designing a clean and accessible website that 

supports customer orders while showcasing the business’s unique offering. 

Rather than treating the project as a ‘one -off’, Darkdev continues to provide 

ongoing technical and digital support, reinforcing its role as a trusted partner. 

Alongside building the business, the founder Jenisha Rashal Fernandes, 

demonstrates exceptional discipline and time management with balancing 

academic studies with entrepreneurship by dedicating weekends to client 

work and maintaining clear communication throughout the week. This 

approach has earned positive feedback from clients, particularly for being 

approachable, reliable and supportive.

“I started Darkdev to help small businesses feel confident online without thigs 

being complicated or expensive. I want every website I build to support real 

growth while also being responsible and sustainable” stated Jenisha Rashal 

Fernandes, founder of Darkdev. 
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JUDGES’ COMMENTS

“A particularly innovative concept, 

demonstrating creativity, adaptability and a 

commitment to learning. Darkdev shows 

genuine dedication to working closely with 

their clients, growing long -term 

relationships and embracing collaboration 

with partners.”
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ENVIRONMENTAL CORPORATE OF THE YEAR

Westfield in partnership 
with Grosvenor Services

WINNER
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Westfield London, in partnership with Grosvenor Services, 

has delivered a step -change in environmental performance, 

setting new standards for sustainable operations at scale. 

Together, they are driving ambitious targets: a 70% recycling 

rate alongside a 15% reduction in total waste tonnage, 

building on a remarkable 78% reduction in waste since 2019. 

Over the past year, the partnership has shifted decisively from 

compliance-led practices to innovation -led transformation. A 

new cross-functional Waste Working Group now united 

sustainability, facilities management, tenant operations and 

environmental specialists to accelerate progress towards 2030 

goals. This collaborative approach has enabled rapid adoption of 

trailblazing clean technologies, including AI -powered bins, 

sensor-enabled compactors, bespoke bin-wash systems and real -

time retailer waste dashboards developed with AWS Nationwide 

and FirstMile. 

These initiatives have driven outstanding results. Recycling 

performance has risen from the industry average of 45% to 67%, 

significantly outperforming UK shopping centre benchmarks 

while managing waste for over 450 retailers and 27 million 

annual visitors. Westfield London has operated zero waste to 

landfill since 2008, supported by an on -site anaerobic food 

waste processor that reduced organic waste by 67%. By 

combining clean technology, predictive analytics, behaviour 

engagement and strong partnerships, Westfield London and 

Grosvenor Services have proven that measurable environmental 

leadership at scale is achievable.  
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JUDGES’ COMMENTS

“Their innovative use of AI and other 

technologies within their recycling 

operations demonstrated a strong 

commitment to innovative approaches 

for realising their sustainability goals.”

VIEW 
THE CASE 

STUDY!

https://youtu.be/i7artNz6aZA
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ENVIRONMENTAL CORPORATE OF THE YEAR

Brentford Football Club

HIGHLY COMMENDED
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Brentford Football Club has emerged as a leader in sustainable sport, 

delivering bold, measurable environmental action across operations, 

fan engagement and community impact. In the past 12 months alone, 

the Club has reduced direct carbon emission by approximately 75%, 

achieved through switching to bio -gas and biodiesel and accelerating  

its transition to low -carbon energy use. 

Sustainability is embedded into the matchday experience and beyond. 

Brentford Football Club has transformed fan travel behaviour through 

subsidies rail fares and cycling initiatives, developed alongside national 

campaigns, while ensuring new kits are now made from recycled 

polyester. Over 5,000 items of football kit have been donated for 

community reuse, preventing valuable materials from entering landfill. 

The Club has also reimagined food, waste and land management. 

Matchday menus now feature wild venison, with 80% lower carbon 

impact than beef, alongside plant -based desserts as standard. An average 

of 65 tonnes of grass cuttings per season is repurposed as agricultural 

mulch rather than burned, and two community gardens and a new 

orchard are cultivating biodiversity and supporting pollinators across 

West London. 

Brentford’s leadership is driven by collaboration and transparency. More 

than 200 staff have completed sustainability training, a specialist 

advisory group now supports Board -level decision-making, and the Club 

has published its first sustainability report. Fan surveys show 

overwhelming support, with over 80% of supporters wanting to learn 

more and 74% willing to actively participate in sustainability initiatives. 

By combining authentic action with innovation, advocacy and community 

engagement, Brentford Football Club is showing exceptional progress for 

environmental leadership in football. 
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“Brentford showed a comprehensive 

approach with their high levels of 

recycling.  Their responsible business 

approach is fantastic with their 

footprint rapidly reducing. ”
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ENIVRONMENTAL CORPORATE OF THE YEAR

JCDecaux UK

HIGHLY COMMENDED

113



114

Since 2024, JCDecaux UK’s Environmental KPIs have delivered significant, 

measurable outcomes that underscore their commitment to sustainability. 

A key achievement has been the notable reduction in their carbon footprint, 

driven by the implementation of renewable energy across all UK operations. 

JCDecaux has shifted to energy -efficient digital displays, zero emission 

vehicles and optimised operational processes, resulting in a measurable 

decrease in their energy consumption and greenhouse gas emissions. These 

efforts have helped them align with their net -zero targets while also 

contributing to wider industry goals for carbon reduction.

Environmental responsibility is embedded into every stage of JCDecaux Uk’s 

operations with delivering measurable environmental impacts while driving 

long-term business growth. A rapidly expanding zero -emissions fleet of over 12- 

vehicles is approximately 250 tonnes of carbon emissions annual, while a robust 

circular economy model ensures that more than 95% of materials from 

decommissioned street furniture are reused, refurbished and recycled. Green 

procurement standards have driven the adoption of recycled aluminium, low -

VOC coatings and eco -designed components across new infrastructure. 

JCDecaux UK’s sustainability strategy extends beyond their carbon reduction 

programmes. Through its Net Zero roadmap, the company is investing in solar 

energy, EV charging infrastructure, biodiversity enhancements and pollinator -

friendly installations across its national estate. Recognised globally through CDP 

A-rating, MSCI AAA and EcoVadis Gold and as the first media company to join 

RE100, JCDecaux UK continues to set innovation for responsible infrastructure. 

By aligning innovation, environmental stewardship and commercial 

performance, JCDecaux is demonstrating how a global media business can help 

create cleaner, safe and more connected cities.  
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JUDGES’ COMMENTS

“JCDecaux demonstrate a high level of 

innovation in their recycling processes 

showing a strong commitment to 

sustainability and improvement.”
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SOCIALLY RESPONSIBLE CORPORATE OF THE YEAR

The Green Quarter

WINNER
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The Green Quarter is one of London’s most notable regeneration 

projects, transforming 88 acres into a vibrant new 

neighbourhood with homes, parks and community spaces. Just 

moments from Southall Station and the Elizabeth Line, residents 

enjoy fast connections to Central London, Heathrow and beyond. 

The Green Quarter is setting a new precedent for socially responsible 

developments in West London, placing community, inclusion and 

wellbeing at the heart of everything it delivers. Guided by a bespoke 

Community Plan, The Green Quarter has generated meaningful social 

value through over 180 community events, 600 volunteering hours, 

engagement with 69 local businesses and more than 50 school 

session in the past three years.

The Green Quarter’s commitment to opportunity and inclusion 

extends to targeted support for vulnerable groups. Through 

partnership with the London Borough of Ealing’s WEX Care Leaver 

Programme, The Green Quarter delivered a two-week work 

experience initiative offering mentoring and career pathways for 

young people leaving care. Continued sponsorship of Southall 

Football Club for the third consecutive year has enabled positive 

youth engagement and community sport initiatives to thrive. 

The Green Quarter’s influence extends beyond its immediate 

community. Its approach has helped to develop Berkley Group’s 

Community Framework, shaping best practice across development 

nationwide and earned international recognition as a case study in a 

CSR accreditation programme. A 2025 wellbeing study valued The 

Green Quarter’s community impact as £14,200 per resident per year, 

reinforcing the social impacts of The Green Quarter.
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JUDGES’ COMMENTS
"The Green Quarter is a highly impressive 
development that delivers significant 
social value. The company is making a 
meaningful and positive impact in their 
local community, such as backing 
Southall Football Club.”
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Individual Leadership
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Scale Space/Imperial

WINNER

WEST LONDON BUSINESS LEADER OF THE YEAR

Kathryn Bricken
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VIEW 
THE CASE 

STUDY!

Since founding Doughlicious  in 2017, Kathryn transformed a home 

kitchen operation into a global brand, presenting revenue growth with 

exceptional results — and approximately of sales now coming from sales 

into the US. 

Kathryn's refusal to compromise on quality defined her leadership from day 

one. When manufacturers couldn't match her homemade standards, she 

invested in her own factory rather than sacrifice product integrity. 

As a London Living Wage employer, she ensures fair compensation for all 

team members. Kathryn personally receives customer emails, sending 

complimentary care packages to loyal customers —showing authentic care 

beyond transactions.

Kathryn fostered a family -oriented workplace culture where original 

employees remain years later, testament to her people -first approach. She 

led with resilience, continuing to work through breast cancer treatment and 

COVID -19, inspiring her team with determination. Her philosophy of building 

a "community" rather than a "business" creates conscious consumers 

mindful of themselves and society. 

A member of ‘Buy Women Built’ Kathryn actively mentors startup founders 

and has supported several businesses through to launch, sharing her 

expertise with emerging entrepreneurs.  

Kathryn has become a thought leader in the better -for-you snacking 

category, appearing on numerous podcasts and industry panels to share 

insights on scaling food businesses, international expansion, and maintaining 

quality while growing.   

She has overseen Doughlicious  invest over £4million in a 22,000 sq ft facility 

powered by 100% renewable electricity —demonstrating that sustainability 

and profitability coexist. The company uses recyclable packaging made from 

100% recycled materials, pre -portions products to minimize food waste, and 

shares logistics with neighbouring Park Royal businesses to reduce collective 

carbon footprints.

JUDGES’ COMMENTS

“Kathryn’s values -driven success story 

will undoubtedly continue to inspire 

other entrepreneurs, particularly female 

founders navigating the challenging food 

manufacturing sector.”
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Scale Space/Imperial

WINNER

SOCIAL IMPACT LEADER OF THE YEAR

Shaylesh Patel
ASTOP
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VIEW 
THE CASE 

STUDY!

Shaylesh Patel has led ASTOP, a business with social impact at its heart, 

for the past 12 years.  ASTOP helps get charities and non -profits into 

empty buildings to deliver a win -win for non -profits and landlords alike.  

Carving out a niche in the property market, Shaylesh is following in nobody’s 

footsteps.  Across West London, and beyond, ASTOP's charity -led solution 

turns bleak urban spaces into vibrant community hubs.

ASTOP puts ‘a stop’ to wasted spaces and has overseen the ethical 

occupation of over 1,500 vacant commercial properties across West London 

and beyond.  The resulting positive repercussions have been significant - not 

just for landlords and charities, but also for the wider local communities.

Shaylesh has also campaigned against unethical tax -avoidance schemes that 

are a serious financial and social ‘take’ from councils, communities and 

charities. In the process Shaylesh won plaudits from media outlets and 

parliamentarians.

JUDGES’ COMMENTS

“Shaylesh is well known as intermediary 

amongst WLB’s real estate members and 

local authority partners.  It is fantastic to 

see how from ASTOP's West London base 

Shaylesh has helped repurpose over 500+ 

vacant sites nationally.”
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Scale Space/Imperial

WINNER

LIFETIME ACHIEVEMENT IN BUSINESS AWARD

Peter Wenzel 
Wenzel’s The Bakers
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VIEW 
THE CASE 

STUDY!

Peter Wenzel embarked on his bakery career in 1975, establishing the 

first Wenzel’s The Bakers in Sudbury Hill, London Borough of Harrow.  

This year the company celebrates its 50th anniversary.  Peter’s passion 

has always been driven by a mission to run an independent family bakery 

and provide high -quality, freshly baked goods integrated into every local 

community where Wenzel’s has a store. His dedication and commitment 

to excellence have garnered a loyal customer base.  

Over the decades, Peter expanded Wenzel’s from a single shop into a 

prominent bakery chain, now boasting 110 locations across London and the 

Home Counties. Despite this growth, he has maintained the company’s 

family -run ethos, with his family actively involved in upholding the brand’s 

values and standards.

Peter’s hands-on approach and unwavering focus on quality have been 

instrumental in Wenzel’s success. As chairman he continues to oversee 

operations, ensuring that the bakery’s offerings remain consistent with the 

high standards he set from day one. Peter’s leadership has not only sustained 

the brand’s reputation but has also fostered a sense of community around 

the Wenzel’s name, reflecting his extensive charitable and community 

investment efforts over the decades.

Throughout his career, Peter has adapted to changing market trends, 

innovated ahead of the industry, all while staying true to his core principles. 

His innovative mindset, dedication to customer satisfaction, and love of 

giving back have solidified his status as a respected figure in the British 

baking industry.

Throughout his career, Peter has ensured best-value pricing to support 

customers during difficult economic times.  Through the Wenzel’s Foundation 

he has ensured support for charities and community groups, including local 

sports teams.

JUDGES’ COMMENTS

“The growth Peter has overseen over the 

past 50 years is phenomenal. Jobs created 

and an affordable food! Alongside this, 

through the foundation, he is supporting 

14 local sports teams.”
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Overall Winners
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WINNER

127

JUDGES’ COMMENTS

“Doughlicious  are active, outward 

facing members of the Park Royal 

business community.  It is inspiring to 

see the innovation and ethically 

decision-making that goes right to the 

heart of the business.”

PARK ROYAL BUSINESS OF THE YEAR
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HIGHLY COMMENDED

PARK ROYAL BUSINESS OF THE YEAR

128

JUDGES’ COMMENTS

“Our winner in this category last year 

continue to demonstrate immense 

commitment to environmental 

sustainability, innovation and their local 

community; this unrelenting 

commitment deserves recognition.”
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WINNER

West London Company of the Year 2026

129
JUDGES’ COMMENTS

“Standing out above the crowd with wins 

in numerous categories shows the depth 

of talent at Doughlicious , but also their 

rounded approach to how business can 

grow rapidly and be a force for good.”
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THANK YOU…
To West Digital for the Podcast Booth, Contour Digital for the 
branding on site and our Raffle Prize donors: Dina Foods, Joe & 

Seph’s, Ealing Soup Kitchen and Manny Safari.

And finally… thank you to The Pallets Yard for donating the wood 
that has gone into making all our awards this year. 
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We look forward to celebrating another year of excellence with you at 
West London Business Awards 2027.

If you would like to join the prestigious line -up of organisations 
that make the awards possible, 

please contact amelia.grant@westlondon.com  

mailto:amelia.grant@westlondon.com
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